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When the message being pushed is always “go 
big or go home,” it’s easy to overlook the power 
of simple, well-executed ideas. But if you run a 
business, or support one, 
you already know that the 
big wins are usually built on 
small, smart moves.

Let’s take marketing. Maybe 
you don’t have time to plan 
out a full-blown campaign 
right now. That’s normal. But 
that doesn’t mean you’re out 
of options. You can still make 
progress with smaller pieces 
that are easy to produce, 
easy to distribute, and, when 
done right, surprisingly 
effective.

Here’s what that looks like in 
real life:

»  You’re opening a new 
location. A short stack of 
rack cards at your check-out counter or front desk 
can tell customers what’s changing, when, and how 
to find you. No need for a full rebrand—just the facts, 
clearly laid out.

»  You’re heading to a community event or expo. 
You don’t need to bring the entire print portfolio. A 
compact, to-the-point flyer or handout gives people 

just enough to remember who you are 
and what you offer.

»  You’re running a fall promotion. 
You could spend days working on 
a complex email campaign … or you 
could drop off a simple, well-designed 
offer card at your local coffee shop, 
gym, or coworking space, where your 
audience already is.

None of these ideas require a huge 
time or budget investment. But they 
keep your business moving. They 
show up when and where your 
customers are. And they remind 
people that you’re active, thoughtful, 
and available.

If you’re feeling behind or unsure 
where to focus this fall, here’s your 
nudge: pick one small step. Not five. 

Just one. Something that moves your message 
forward. Smart marketing doesn’t have to be 
overwhelming. Sometimes it’s just a rack card, done 
well. 

Under The Sun Newsletter

Feeling stretched on time or budget but still need to make an impact with your marketing?
Start with something strategic and easy to put into action.

WHAT SMALL CAN DO (WHEN IT’S DONE WELL)
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Featured Client

LAZY CREEK
“Partnering with Sun Solutions has been a game-changer for our 
business. Bringing to bear the incredible resources that Sun offers, 
continues to make our rep. Tonya Conway, our go-to for all things 
promotional, print, large format, and things we never knew we needed to 
promote and represent our business so beautifully. 

The promotional products are always high-quality, creative, and delivered 
right on time. From custom apparel to branded giveaways, every item 
has helped us strengthen our brand and connect more meaningfully with 
our customers. One of the many things that impress us is the attention to 
detail and willingness to go the extra mile to ensure we get exactly what 
we need. And all at competitive -often lower - prices compared to the big 
online promotional products businesses. Our team—and our customers—
love the results. We’re grateful to have Tonya and Sun Solutions as 
trusted partners and look forward to many more projects together.”

- Mike & Pam Modica - owners of Lazy Creek Pet Food Center

Let Sun be your single-source solution for your printing, branded merchandise, grand format, and packaging needs. 
Contact your Sun representative or call/email: 

803-791-1786 or info@SunSolutionsUSA.com

Under The Sun Newsletter
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Featured Branded Merchandise

BREAST CANCER AWARENESS IN OCTOBER
Breast Cancer Awareness Month is observed annually in October. The pink ribbon has become an
internationally recognized symbol of breast cancer awareness, representing a multitude of meanings and 
serving as a powerful tool in the ongoing effort to combat the disease. Order your awareness merchandise in 
September in time to show your support in October.

Unisex Shapes Tie-Dyed T-Shirt
Promote your awareness with the stylish, cool tie-dyed t-shirt.

•	 Sizes: S - 5XL

•	 5.3 oz./yd², 100% heavyweight cotton

•	 Pre-shrunk

•	 Classic fit

•	 7/8” ribbed crewneck collar

•	 Taped neck and shoulders

Slim Fit Bottle with Flip-Straw Lid - 24 oz.
This 24 oz. sport bottle is designed for convenience and performance. Raised ring 
accents provide a comfortable grip, while the flip-straw lid and molded carry loop 
make it easy to sip on the go. Its slim shape perfectly fits most cup holders, ideal for 
daily commutes or workouts. Mix and match bottle and lid colors to create a custom 
look. Choose an optional Motivational Measurement imprint on the second side 
to stay on top of your hydration goals, available at no extra charge when using the 
same ink color as your side-one imprint

•	 Tall, narrow transparent water bottle

•	 Flip-straw lid with molded carry loop for easy transport

•	 Fits most cup holders

•	 Ships assembled

•	 Optional Motivational Measurement imprint available on Side 2 at no extra 

 charge when using same ink color as Side 1



>     Your Web Address/Phone   <	Under The Sun Newsletter Page 5

To order your Breast Cancer Awareness branded merchandise,  
contact your Sun representative or call/email: 

803-791-1786 or info@SunSolutionsUSA.com

Silicone Awareness Wrist Band
Show your support for any event! Great for fundraisers, health 
awareness, and team pride

•	 Choose your own color match

•	 Custom packaging available

Gripper Pen With 
Colored Accents
Make Breast Cancer Awareness year round with 
this custom branded pen.

•	 Oversized white plastic barrel provides a 
large imprint area

•	 Inset, colored rubber gripper for a 

comfortable hold

•	 Matching clip and chrome accents

•	 24 HR Rush available for up to 5,000 qty 1 
color imprint.

Made-to-Order Gusseted Tote 
All-Over Print
Perfect as a swag bag at any awareness
event or fundraiser, this cotton bag can be
customized with edge-to-edge printing of up
to four colors. 
 

Cotton tote with gusseted bottom

•	 22” web handles

•	 Made to order and assembled in the USA

•	 Choose the handle color/zipper tape color from these 
options: gray, black, pastel pink, red, maroon, orange, natural, 
brown, yellow, green, hunter green, royal, navy, and purple
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Pumpkin Has More to Offer Than Spice 

High in fiber, low in effort. One cup of canned pumpkin has about seven grams of 
fiber. Add a scoop to oatmeal, soup, or pasta sauce and you’ll feel fuller, longer.

Loaded with vitamins. Pumpkin is a solid source of vitamin A, which supports 
vision, skin health, and immune function. It also contains potassium, which helps 
regulate blood pressure and supports hydration.

A helpful swap in baking. Using pumpkin purée in muffins or quick breads can cut 
back on oil or butter without sacrificing moisture. 

Easy to work with. Canned pumpkin is a pantry-friendly shortcut. Stir it into Greek 
yogurt with a little maple syrup and cinnamon for a quick snack, or mix it into chili 
for a richer base.

A Day Well Spent in Decorah, Iowa
If you’re looking for a fall getaway with crisp air, changing leaves, and just enough to fill a day without 
feeling rushed, Decorah fits the bill.

Pumpkin gets plenty of attention in October, but not always for the right 

reasons. Between flavored lattes, muffins, and scented candles, it’s 

easy to forget that actual pumpkin is packed with real health benefits.

Tucked into northeast Iowa’s Driftless Region, this 
small town offers a relaxed mix of outdoor adventure, 
local history, and small-town 
food favorites, making it a smart 
stop for day-trippers who want 
to explore without overplanning.

Start in Decorah’s downtown 
district, home to over 100 
small businesses. Grab 
coffee at Impact Coffee or 
Java John’s, then stop in the 
Decorah Hatchery. The town’s 
Norwegian-American roots 
come to life at the Vesterheim 
Museum, where you’ll find 
artifacts, folk art, and exhibits that highlight immigrant 
stories.

Next up: time outside. Walk or bike part of the Trout 
Run Trail, an 11-mile paved loop that winds along 
the Upper Iowa River and through open countryside. 

Stop at Dunning’s Spring Park to see a spring-fed 
waterfall or visit the Chuck Gipp Fish Hatchery and 

feed the trout.

Swing by Seed Savers 
Exchange, an 890-acre 
working farm dedicated to 
preserving heirloom seeds. 
Their gift shop and trails offer 
a peaceful close to the day.

Dinner is easy in Decorah. 
Mabe’s Pizza serves up thin-
crust favorites in a no-fuss 
setting, or you can opt for a 
more upscale dish at Rubaiyat. 
The Whippy Dip is known for 

its soft serve, while Sugar Bowl offers a rotating list 
of hard-packed flavors.

Decorah delivers a lot. Plan your visit at www.
visitdecorah.com. 
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Rack cards are easy to print, easy to restock, and easy for people to grab and pass along. And 
because they’re compact, they don’t get buried or tossed as easily as bulkier pieces.

Picked Up, Not Passed Over

You don’t always need a brochure. Or a flyer. Or a 
full marketing kit. Sometimes, you just need a sharp 
little card that gets to the point.

That’s what rack cards are made for.

They work best when space is limited and attention 
spans are short, like at a front desk, a waiting room, 
or a local bulletin board. You’ve got about five 
seconds to make your case, and a well-designed 
rack card uses every one of them wisely.

What can you do with a rack card?

»  Show off your most popular services

»  Promote a seasonal special

»  List pricing or package options

»  Give directions to a new location

»  Offer a quick reminder

» Share a customer testimonial 

» Provide a QR code to your website or booking page

No long paragraphs. No guessing. Just clean info and 
a clear reason to act.

If you’re looking for something that’s simple, smart, and 
actually gets picked up, this is it.

A good rack card doesn’t try to say everything. It 
simply says the right thing, right away. 

1. Which U.S. state produces the 
most pumpkins by volume?

2. What popular fall event began 
as a Celtic harvest festival known 
as Samhain?

3. What type of printing uses tiny 
dots to create full-color images?

4. What is the primary ingredient in 
a traditional pilau dish?

1) Illinois  2) Halloween  3) Halftone printing 
  4) Rice

	 1.	 Dunder Mifflin – The Office 
	 2.	 Central Perk – Friends 
	 3.	 Los Pollos Hermanos – Breaking Bad 
	 4.	 The Krusty Krab   
		  – SpongeBob SquarePants 
	 5.	 Monsters, Inc. – Monsters, Inc. 
	 6.	 Wayne Enterprises – Batman 
	 7.	 Bluth’s Original Frozen Banana Stand  
		  – Arrested Development 
	 8.	 The Daily Planet – Superman 
	 9.	 Acme Corporation – Looney Tunes 
	10.	 Cheers – Cheers

Gutenberg’s Army©

Famous Fictional Businesses
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SUN SOLUTIONS IS PROUD TO BE A 

*Please note that anniversaries are recognized beginning at 3 years, 
followed by 5 years and then onward in increments of 5.

September Birthdays

September Anniversaries

Cathy Washington – 09/01
Stone Hughes – 09/02

Becky Stephens – 09/03
Mike Doberass – 09/03

Wayne Woodyard – 09/04
Moe Moe Sumpter – 09/05

Patrick Tysinger – 09/06
Becky Cobb – 09/11

Larry Arrowood – 09/12

Brandon Marques – 09/15
Tom Welsh – 09/16

Nate Brown – 09/16
Urain Wilson – 09/20

Marquis Williams – 09/23
Andy Cook – 09/25

Nick Stephens – 09/27
Chris Morgan – 09/28
Stacey Geiger – 09/30

Barri Lewis – 3 years
Cathy Washington – 5 years

Wayne Zamora – 5 years
Steven Sutton – 5 years
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»  The first version of Microsoft 
Windows was released.

»  Coca-Cola made headlines when 
it introduced and quickly scrapped 
“New Coke.”

»  Back to the Future hit theaters and 
became an instant classic.

»  The first domain name (symbolics.
com) was registered on the internet.

»  Calvin and Hobbes made their 
debut in newspapers across the U.S.

»  The Live Aid concerts raised 
millions for famine relief in Ethiopia.

»  Whitney Houston released her 
self-titled debut album.

»  Route 66 was officially removed 
from the U.S. Highway System.

»  The Titanic wreck was discovered 
on the ocean floor, more than 70 
years after it sank.

»  Blockbuster Video opened its 
first store in Dallas, Texas.

WHEN AIRBNB 
WENT OFFLINE ON 
PURPOSE

A few years ago, when looking 
to promote lesser-known travel 
destinations, Airbnb sent out a 
series of printed postcards—
simple, image-driven, and 
targeted by Zip code. These 
weren’t flashy brochures or 
complicated mailers. Just 
small, well-designed cards 
with a photo, a destination, and 
a short message. The goal? 
Cut through digital fatigue and 
connect with people where 
they actually live, not just 
where they scroll.  
 
The result was a measurable 
lift in bookings in those areas. 
Turns out, even digital-first 
companies know when it’s time 
to go tangible and get noticed 
in print. 


