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- Foil Enhanced Envelopes
- Full Color, Full Bleed Envelopes
- Custom Window Shape Envelopes
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Most mail gets sorted in a matter of seconds. In that short window, a single detail can 
determine whether your envelope gets opened or tossed. Teaser lines are short messages 
printed on the outside of envelopes, and they can make all the difference.

ENVELOPE TEASER LINES THAT 
PROMPT ACTION

Used well, a teaser line creates curiosity, signals 
value, or provides a clear reason to look inside. It’s 
one of the simplest ways to increase your open 
rates, especially for promotions, fundraising, or 
time-sensitive content.

For example:

»  “Your appointment details are inside”

»  “A limited-time offer for loyal clients”

»  “We saved a seat just for you”

»  “You helped make a difference—see how”

»  “Time to renew your service plan”

Each line speaks directly to the recipient and 
hints at what’s waiting inside. It feels relevant, 
personalized, and intentional.

Teaser lines aren’t just for large campaigns—they 
work for small businesses, too. A seasonal offer, a 
thank-you note, or an event invitation all feel more 
engaging when the envelope gives a reason to 
open it.

The placement of 
your teaser line also 
matters. Putting your 
teaser message 
above the address 
area or near the top-
right corner will put 
it in the area where 
your recipient is most 
likely to look first. Use 
clear, legible fonts 

that match the brand’s tone and visual identity.

Adding a teaser line to your envelope is a small 
step with measurable impact. It adds context 
to the mailing and turns a plain envelope into a 
messenger of something specific, timely, and 
relevant.

If you’re looking to improve response rates or 
stand out in a crowded mailbox, starting with your 
envelope is a smart move. A well-placed teaser 
doesn’t just encourage someone to open—it opens 
the door to connection.  
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Featured Print & Mail Trends

IS YOUR ENVELOPE SLACKING?
Your mailed marketing works hard—but only if it gets opened. A plain envelope can easily get lost in 
a stack of bills, ads, and generic promotions.

Even a small detail on the outside of your envelope—like a printed message, a logo, or pop of color—
can tell your recipients that what’s inside really matters.

A few thoughtful updates can help your mail stand out, feel more personal, and reach the right hands 
with better results. Let us know how we can help!

Let our team assist you with designing and printing an envelope that gets attention. 
Contact your Sun representative or call/email: 

803-791-1786 or info@SunSolutionsUSA.com

Full Color, Full Bleed Envelope Custom Window Shape Envelope

Full Branded EnvelopeCustom Shape / Large Window Envelope

Foil Enhanced Envelopes
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Featured Branded Merchandise

FALL: Back-to-School & 
Tailgating Merchandise
DELUXE SCHOOL KIT
Ideal branded school kits for younger students.  
 
KIT INCLUDES:

•	 2-7900 Jo-Bee Miser Round Pencils

•	 1473 Round Eraser without imprint

•	 6” Wooden Ruler

•	 White pencil sharpener without imprint

TAILGATE KIT
Perfect kit for gameday this football season! All items 
can be custom branded with your logo. 
 
KIT INCLUDES:

•	 Kit Contains: #3071 Small Hit Sports Pack, #6223 
Malibu Sunglasses, #6080 Rally Towel, #5950 The 
Cup™ and #34 Kan-Tastic Koozie

IMPRINT AREAS:

•	 3071: 8” W x 9” H

•	 6223: 2” W x ¼” H

•	 6080: 10” W x 10” H (Distressed Imprint)

•	 5950: 3” W x 2” H • Wraparound: 5” W x 2” H

•	 34: Silk-Screen: 3” W x 3” H • Transfer: 3” W x 3” H 
(Wraparound Not Available)

PRE-ORDERFOR THE FALLSEASON
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6” MINI PLASTIC
FOOTBALL
Score a touchdown with your next promotional 
campaign with these custom printed mini plastic 
footballs. These footballs are a great opportunity 
to print your organization’s logo on a winning 
promotional product that will attract new customers to the 
fun side of your brand. Bright, bold imprinted messages help 
promote team spirit for businesses and community organizations.

•	 Imprint Area: 2”W x 1 1/4”H

•	 Imprint Method: Pad Print

•	 Colors: Blue, White, Red, Yellow, Brown, Gold, Silver, Purple, 
Orange, Glow Green, Pink, Clear, Burgundy Red, Baby Blue, Black

To order these Back-to-School and Tailgating branded merchandise items,
contact your Sun representative or call/email: 

803-791-1786 or info@SunSolutionsUSA.com

NIST compliance means following a set of cybersecurity standards created by the U.S. government to help 
protect sensitive information and reduce the risk of cyberattacks.

These standards, particularly the NIST 800 series, help organizations, especially those working with 
the U.S. government, protect sensitive data and information systems. Achieving NIST compliance 
involves implementing specific security controls and practices, often through frameworks like the NIST 
Cybersecurity Framework (CSF) or NIST 800-171 for handling Controlled Unclassified Information (CUI).

SUN SOLUTIONS IS NOW

NIST COMPLIANTScott McCulla 
Chief Technical Officer
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Back-to-School Immunity: The Natural Way
Whether you spend time around kids or just want to avoid the first 
wave of sniffles, here are a few natural ways to boost immunity: 

» Focus on sleep. Quality sleep helps the body repair. Even an extra 30 minutes 
a night can make a difference in how the immune system responds to illness.

» Add more fermented foods. Yogurt, kefir, sauerkraut, and kimchi support gut 
health—which plays a big role in immune response. 

» Use food as your first line of defense. Garlic, ginger, citrus fruits, leafy greens, 
and bell peppers are packed with immune-supporting nutrients. 

» Get outside when you can. Fresh air and movement support circulation and 
reduce stress, both of which help the body stay balanced and resilient.

»  Wash hands—but skip the panic. Frequent handwashing still works, but 
stress can weaken the immune system. Keep calm, eat well, and stay 
consistent with the basics.

WHIDBEY ISLAND
A LAID-BACK GETAWAY JUST OFF THE MAP
For a quiet escape with ferry views, forest trails, and small-town charm, Whidbey Island delivers. Located just 

north of Seattle, it’s close enough for an easy trip, but feels like a world away.

The island is best known for its peaceful pace and 
varied landscapes. On 
the southern end, the 
city of Langley offers art 
galleries, bookstores, 
and cafes overlooking 
Saratoga Passage. In 
the middle, Coupeville 
sits on the edge of 
Ebey’s Landing National 
Historical Reserve, where 
beach hikes and bluff-top 
views stretch for miles. 
Farther north, Deception 
Pass State Park features 
iconic bridges, rugged 
coastline, and some of 
the best water views in 
the Pacific Northwest.

One of the most unique stops is Fort Casey State 
Park, home to coastal artillery batteries from the 
early 1900s. Visitors can walk through the concrete 

bunkers, explore the surrounding trails, and climb 
to the top of the Admiralty 
Head Lighthouse. The 
restored tower offers 
panoramic views and a 
glimpse into the island’s 
maritime history.

Whidbey also has a strong 
maker community. Local 
artists, roasters, and small-
batch food producers give 
the island its character.

For those looking 
to unplug, Whidbey 
encourages slower 
mornings, long scenic 

drives, and evenings spent watching the tide roll in. 
It doesn’t rush or ask you to.

Plan your time on the island by visiting 
www.whidbeycamanoislands.com.
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1. What color is used most often in 
national flags around the world?

2. What U.S. president created the 
first official postal service?

3. Who created the first “envelopes” 
made out of clay?

4. What material was used to seal 
important letters in ancient Rome?

1) Red  2) George Washington  3) The Babylonians, 
around 2000 B.C.  4) Wax

Gutenberg’s Army©

Strangest Things Mailed
	 1.	 A coconut (no box, no wrapper)
	 2.	 A full-size tree stump
	 3.	 A potato with a stamp and address
	 4.	 A snowball (sent in a cooler)
	 5.	 A brick with an address written on it
	 6.	 A molar
	 7.	 A live chicken (via special livestock  
		  classification)
	 8.	 A bank deposit (cash and checks  
		  sealed in a glass jar)
	 9.	 A flip-flop with a stamp stuck on it
	 10.	 A person (yes, someone mailed  
		  themselves—legally—in 1914)

COLOR THAT COMMUNICATES
3form’s 2025 Color Collection was designed around one idea: color drives emotion. Their curated palette of 

ten hues—ranging from energizing golds to calming teals—was created to help designers shape how a space 

feels before a word is spoken. 

The same thinking applies to print and mail. A colored envelope, thoughtfully chosen, can set a tone before it’s 

opened. Whether it’s a soft neutral to signal professionalism or a saturated accent to spark curiosity, color has 

power. When used with intention, it doesn’t just look good—it helps the message land better and feel more 

meaningful. Let color be a strategic choice, not an afterthought. 

Under The Sun Newsletter
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West Columbia, SC 29169

Phone

803.791.1786 Local
800.523.7058 Toll Free
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Jacob.Cook@SunSolutionsUSA.com
 
Customer Service
info@SunSolutionsUSA.com

Fax
803.794.9487
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www.SunSolutionsUSA.com

SUN SOLUTIONS IS PROUD TO BE A 

*Please note that anniversaries are recognized beginning at 3 years, 
followed by 5 years and then onward in increments of 5.

July Birthdays

July Anniversaries

Jayden Priester              07/06
Amy Johnson                 07/06
Rojae Murray                  07/10
Mike Raines                    07/17
Bridget Fisher                 07/19

Jonnie Burns                   07/20
Kayla Rucker                  07/24
Pat Richardson             07/25
Elyse Frederick              07/26
Cheryl Tager                   07/28

Amanda Furr                   3 years
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»  The first motel in the United States 
opened in San Luis Obispo, California.

»  The Great Gatsby by F. Scott 
Fitzgerald was published.

»  Chrysler Corporation was officially 
founded.

»  Congress approved the Mount 
Rushmore project.

»  Sears opened its first retail store 
after years as a mail-order catalog.

»  Paul Newman was born on January 
26 in Shaker Heights, Ohio.

»  The New York Times introduced its 
now-iconic crossword puzzle.

»  The first Goodyear blimp, Pilgrim, 
took flight.

»  Charlie Chaplin’s silent film The 
Gold Rush premiered.

»  The Grand Ole Opry aired its first 
radio show under the name WSM 
Barn Dance.

AN INNOVATIVE 
“TECH” CATALOG
When IKEA released its 
annual catalog in Singapore, it 
didn’t just distribute a printed 
booklet—it launched a parody 
campaign presenting the 
catalog as a revolutionary tech 
product. The bookbook™ video 
described it as having “eternal 
battery life,” “no cables,” and 
“instant loading.”

The lighthearted video went 
viral, racking up millions of 
views worldwide. But beyond 
the buzz, the results were 
serious: catalog pickups 
increased by 37%, and the 
print campaign delivered a 
2,100% return on investment, 
according to BBH Asia Pacific, 
the agency behind the work​. A 
simple project with enormous 
results.
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